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Karnataka Statef{Zj Open University
Mukthagangotri, Mysore — 570 006

Department of Journalism and Mass Communication

Ph.D. Common Entrance Test 2025: Syllabus
Research Methodology : 50%

Journalism and Communication : 50%

Research Methodology: Nature and process of Mass Communication research, Mass
communication research strategies, Research design, planning a research project. Formulating
research questions reviewing the literature. Ethics in mass communication research. The nature
of quantitative research, sampling, Structured and unstructured interviewing, questionnaires
and their types, structured observation methods, content analysis methods, Secondary analysis
and statistics. Quantitative data analysis using SPSS. The nature of qualitative research,
Sampling in qualitative data analysis, Computer assisted data analysis, Internet research
methods, writing research reports. '

Cognate Subject: Journalism and mass Communication

Communication forms, Perspectives on Mass Communication, The Historical and
Cultural Context of Journalism, Media in India — News papers, Magazines, publishing Industry,
Radio, Cinema, Television, Computers and the Internet. News Gathering and Reporting, Public
Relations, Advertising, Media Laws, Media Ethics, Effects of Mass Communication.
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